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The Age of Illusions Aug 12 2021 A thought-provoking and penetrating account of the post-Cold war follies and delusions that culminated in
the age of Donald Trump from the bestselling author of The Limits of Power. When the Cold War ended with the fall of the Berlin Wall, the
Washington establishment felt it had prevailed in a world-historical struggle. Our side had won, a verdict that was both decisive and
irreversible. For the world’s “indispensable nation,” its “sole superpower,” the future looked very bright. History, having brought the United
States to the very summit of power and prestige, had validated American-style liberal democratic capitalism as universally applicable. In the
decades to come, Americans would put that claim to the test. They would embrace the promise of globalization as a source of
unprecedented wealth while embarking on wide-ranging military campaigns to suppress disorder and enforce American values abroad,
confident in the ability of U.S. forces to defeat any foe. Meanwhile, they placed all their bets on the White House to deliver on the promise
of their Cold War triumph: unequaled prosperity, lasting peace, and absolute freedom. In The Age of Illusions, bestselling author Andrew
Bacevich takes us from that moment of seemingly ultimate victory to the age of Trump, telling an epic tale of folly and delusion. Writing
with his usual eloquence and vast knowledge, he explains how, within a quarter of a century, the United States ended up with gaping
inequality, permanent war, moral confusion, and an increasingly angry and alienated population, as well, of course, as the strangest
president in American history.
The New American Revolution Sep 13 2021 In this essential exploration of the American heartland, Kayleigh McEnany presents an eyeopening collection of interviews and stories about the powerful grassroots populist movement of frustrated Americans left behind by the
government that changed the landscape of political campaigns forever Kayleigh McEnany spent months traveling throughout the United
States, conducting interviews with citizens whose powerful and moving stories were forgotten or intentionally ignored by our leaders.
Through candid, one-on-one conversations, they discussed their deeply personal stories and the issues that are most important to them,
such as illegal immigration, safety from terrorist attacks, and religious freedom. The New American Revolution chronicles both the losses of
these grassroots voters, as well as their ultimate victory in November 2016. Kayleigh also includes interviews with key figures within
President Trump’s administration—including Ivanka Trump, Secretary Ben Carson, Jared Kushner, and many more—and their experiences on
the road leading up to President Trump’s historic win. Kayleigh’s journey takes her from a family cabin in Ohio to the empty factories in
Flint, Michigan, from sunny Florida to a Texas BBQ joint—and, of course, ends up at the White House. The collective grievance of the
American electorate reveals a deep divide between leaders and citizens. During a time of stark political division, Kayleigh discovers a
personal unity and common thread of humanity that binds us nevertheless. Through faith in God and unimaginable strength, these forgotten
men and women have overcome, even when their leaders turned their heads. An insightful book about the triumph of this powerful
movement, The New American Revolution is a potent testament to the importance of their message.
A Practical Guide to Ethics in Public Relations Jul 19 2019 A Practical Guide to Ethics in Public Relations is designed for courses in
contemporary studies of public relations and communications. This text highlights the delicate balance required to navigate the values and
demands implicit to the field of public relations and those that underlie society as a whole. Students are encouraged to examine their own
values and compare them to those commonly encountered in a professional setting. A Practical Guide to Ethics in Public Relations is the
ideal text for students grappling with the inevitable ethical dilemmas that arise in professional public relations.
Companion to Indian Democracy Nov 22 2019 This book presents a comprehensive overview of the contemporary experiences of democracy
in India. It explores the modes by which democracy as an idea, and as a practice, is interpreted, enforced, and lived in India’s current
political climate. The book employs ‘case studies’ as a methodological vantage point to evolve an innovative conceptual framework for the
study of democracy in India. The chapters unpack a diverse range of themes such as democracy and Dalits; agriculture, new sociality and
communal violence in rural areas; changing nature of political communication in India; role of anti-nuclear movements in democracies;
issues of subaltern citizen’s voice, impaired governance and the development paradigm; free speech and segregation in the public sphere;
and, the surveillance state and Indian democracy. These thematic explorations are arranged in an engaging sequence to offer a multifaceted
narrative of Indian democracy especially in relation to the recent debates on citizenship and constitutionalism. A key critical intervention on
contemporary politics in South Asia, this book will be essential reading for scholars and researchers of political studies, political science,
political sociology, comparative government and politics, sociology, social anthropology, public administration, public policy, and South Asia
studies. It will also be of immense interest to policymakers, journalists, think tanks, bureaucrats, and organizations working in the area.
Believer Jun 29 2020 New York Times Book Review “A stout defense--indeed, the best I have read--of the Obama years." A New York Times
Bestseller David Axelrod has always been a believer. Whether as a young journalist investigating city corruption, a campaign consultant
guiding underdog candidates against entrenched orthodoxy, or as senior adviser to the president during one of the worst crises in American
history, Axelrod held fast to his faith in the power of stories to unite diverse communities and ignite transformative political change. Now
this legendary strategist, the mastermind behind Barack Obama’s historic election campaigns, shares a wealth of stories from his forty-year
journey through the inner workings of American democracy. Believer is the tale of a political life well lived, of a man who never gave up on
the deepest promises our country has to offer. Believer reveals the roots of Axelrod’s devotion to politics and his faith in democratic change.
As a child of the ’60s in New York City, Axelrod worked his first campaigns during a tumultuous decade that began with soaring optimism
and ended in violence and chaos. As a young newspaperman in Chicago during the 1970s and ’80s, Axelrod witnessed another world
transformed when he reported on the dissolution of the last of the big city political machines—Richard Daley, Dan Rostenkowski, and Harold
Washington—along with the emergence of a dynamic black independent movement that ultimately made Obama’s ascent possible. After
cutting his teeth in the rollicking world of Chicago journalism, Axelrod switched careers to become a political strategist. His unorthodox
tactics during his first campaign helped him get Paul Simon unexpectedly elected to the Senate, and soon Axelrod’s counsel was sought by

the greatest lights of the Democratic Party. Working for path breakers like Hillary Clinton, Deval Patrick, and Rahm Emanuel—and morally
conflicted characters like Rod Blagojevich and John Edwards—Axelrod, for better and worse, redefined the techniques by which modern
political campaigns are run. The heart of Believer is Axelrod’s twenty-year friendship with Barack Obama, a warm partnership that inspired
both men even as it propelled each to great heights. Taking a chance on an unlikely candidate for the U.S. Senate, Axelrod ultimately
collaborated closely with Obama on his political campaigns, and served as the invaluable strategist who contributed to the tremendous
victories of 2008 and 2012. Switching careers again, Axelrod served as senior adviser to the president during one of the most challenging
periods in national history: working at Obama’s side as he battled an economic disaster; navigated America through two wars; and fought to
reform health care, the financial sector, and our gridlocked political institutions. In Believer, Axelrod offers a deeper and richer profile of
this extraordinary figure—who in just four years vaulted from the Illinois State Senate to the Oval Office—from the perspective of one who
was at his side every step of the way. Spanning forty years that include corruption and transformation, turmoil and progress, Believer takes
readers behind the closed doors of politics even as it offers a thrilling call to democratic action. Axelrod’s Believer is a powerful and
inspiring memoir enlivened by the charm and candor of one of the greatest political strategists in recent American history. DORIS KEARNS
GOODWIN, author of The Bully Pulpit and Team of Rivals “Beautifully written with warmth, humor, and remarkable self-awareness, Believer
is one of the finest political memoirs I have ever read.”
Campaigns and Elections Nov 03 2020 Stephen K. Medvic’s Campaigns and Elections is a comprehensive yet compact core text that
addresses two distinct but related aspects of American electoral democracy: the processes that constitute campaigns and elections, and the
players who are involved. In addition to balanced coverage of process and actors, it gives equal billing to both campaigns and elections and
covers contests for legislative and executive positions at the national, state, and local levels, including issue-oriented campaigns of note.
The book opens by providing students with the conceptual distinctions between what happens in an election and the campaigning that
precedes it. Significant attention is devoted to setting up the context for these campaigns and elections by covering the rules of the game in
the American electoral system as well as aspects of election administration and the funding of elections. Then the book systematically
covers the actors at every level—candidates and their organizations, parties, interest groups, the media, and voters—and the macro-level
aspects of campaigns such as campaign strategy and determinants of election outcomes. The book concludes with a big-picture assessment
of campaign ethics and implications of the "permanent campaign." New to the Fourth Edition: • Fully updated through the 2020 elections,
looking ahead to the 2022 midterms • Covers the impact of the COVID-19 pandemic on the 2020 election as well as the January 6, 2021,
insurrection at the US Capitol • Adds new sections in Chapter 3 on election integrity and the assessment of election administration •
Reviews recent Supreme Court cases on gerrymandering and faithless electors • Expands coverage of social media as a source of news, of
the increasingly partisan nature of the media, and of the role of media fact-checking in campaigns and elections • Reorganizes the chapters
on the various actors so that the chapter on candidates leads directly to the chapter on campaigns • Fully updates the resources listed at
the end of each chapter
Saudi Arabia and Nuclear Weapons Aug 20 2019 Nuclear proliferation in the Middle East remains an issue of concern. Saudi Arabia’s actions
will largely rest on Iran’s decisions, and discussions and preparations within Saudi Arabia would suggest that it is ready to react to potential
shifts in the region’s nuclear powers. Saudi Arabia and Nuclear Weapons uses an "inside out" approach that emphasises the Saudis’ own
national interests in relation to the nuclear threat, and their understanding of the role of nuclear weapons in defense, foreign policy and the
concept of deterrence. It is the first study with comprehensive use of the local Arabic language military and civilian media to provide this
understanding of official thinking and policy. The Saudi case study is contextualised against the prevailing proliferation models, to conclude
that the Saudi case shares both commonalities and elements of uniqueness with other proliferation cases, implying the need for a ‘multicausal’ approach. Its comparative analysis also suggests potential implications applicable more broadly to the issue of nuclear proliferation.
A comprehensive study of Saudi Arabia’s attitude to nuclear weapons, this book offers an exploration of nuclear proliferation that would
interest students, scholars and policymakers working in Middle East studies, as well as Military and nuclear proliferation studies.
The Internet and the 2016 Presidential Campaign Jun 22 2022 The Internet and the 2016 Presidential Campaign comprehensively examines
how candidates, campaigns, and others used social media and the Internet throughout the 2016 election./span
The Rohingyas Sep 01 2020 The Rohingya are a Muslim group who live in Rakhine state (formerly Arakan state) in western Myanmar
(Burma), a majority Buddhist country. According to the United Nations, they are one of the most persecuted minorities in the world. They
suffer routine discrimination at the hands of neighboring Buddhist Rakhine groups, but international human rights groups such as Human
Rights Watch (HRW) have also accused Myanmar's authorities of being complicit in a campaign of ethnic cleansing against the Rohingya
Muslims. The Rohingya face regular violence, arbitrary arrest and detention, extortion, and other abuses, a situation that has been
particularly acute since 2012 in the wake of a serious wave of sectarian violence. Islam is practiced by around 4% of the population of
Myanmar, and most Muslims also identify as Rohingya. Yet the authorities refuse to recognize this group as one of the 135 ethnic groups or
'national races' making up Myanmar's population. On this basis, Rohingya individuals are denied citizenship rights in the country of their
birth, and face severe limitations on many aspects of an ordinary life, such as marriage or movement around the country. This expose of the
attempt to erase the Rohingyas from the face of Myanmar is sure to gain widespread attention.
The Trumping of America Apr 27 2020 Trump alone is not to blame... How does it reflect on North American societal values when wealth
trumps humanity, selfish individualism trumps compassion, the need to be entertained and to win trumps the truth, and racism and
misogyny are rewarded with the most powerful position in the world? The political rise of Donald Trump, from the cutthroat Republican
primary process to his move to the White House, has ushered in a new age of politics in the United States. This is a comprehensive analysis
of the events surrounding the 2016 presidential election and the unprecedented first year of Donald Trump’s presidency. Pamela Hines
highlights the growing distortion of American democracy, which threatens political systems around the world. As a Canadian living just
across the border, Hines provides a unique perspective on the international impact of the election; explores the roles of religion, racism,
nationalism, and gender bias; and critiques the media and its reckless coverage of Trump’s ascension. The Trump presidency is a wake-up
call to citizens of the free world. Democracy is at risk, yet power remains in the hands of the people. This assault on democracy can be
curtailed only if voters make informed decisions and understand the consequences of their choices—while they still have the right to choose.
iGen Jan 25 2020 As seen in Time, USA TODAY, The Atlantic, The Wall Street Journal, and on CBS This Morning, BBC, PBS, CNN, and NPR,
iGen is crucial reading to understand how the children, teens, and young adults born in the mid-1990s and later are vastly different from
their Millennial predecessors, and from any other generation. With generational divides wider than ever, parents, educators, and employers
have an urgent need to understand today’s rising generation of teens and young adults. Born in the mid-1990s up to the mid-2000s, iGen is
the first generation to spend their entire adolescence in the age of the smartphone. With social media and texting replacing other activities,
iGen spends less time with their friends in person—perhaps contributing to their unprecedented levels of anxiety, depression, and
loneliness. But technology is not the only thing that makes iGen distinct from every generation before them; they are also different in how
they spend their time, how they behave, and in their attitudes toward religion, sexuality, and politics. They socialize in completely new
ways, reject once sacred social taboos, and want different things from their lives and careers. More than previous generations, they are
obsessed with safety, focused on tolerance, and have no patience for inequality. With the first members of iGen just graduating from
college, we all need to understand them: friends and family need to look out for them; businesses must figure out how to recruit them and
sell to them; colleges and universities must know how to educate and guide them. And members of iGen also need to understand
themselves as they communicate with their elders and explain their views to their older peers. Because where iGen goes, so goes our
nation—and the world.
Prototype Politics Jul 31 2020 Drawing on an innovative dataset of the professional careers of 628 presidential campaign staffers working in
technology from 2004-2012 and interviews with more than 60 staffers, Prototype Politics details how and explains why the Democrats have
taken up technology more than Republicans over the past decade.

The 2016 US Presidential Campaign Apr 20 2022 This volume focuses on the 2016 Presidential campaign from a communication perspective,
with each chapter considering a specific area of political campaign communication and practice. The first section includes chapters on the
early candidate nomination campaigns, the nominating conventions, the debates, political advertising and new media technologies. The
second section provides studies of critical topics and issues of the campaign to include chapters on candidate persona, issues of gender,
wedge issues and scandal. The final section provides an overview of the election with chapters focusing on explaining the vote and impact of
new campaign finance laws and regulations in the 2016 election. All the contributors are accomplished scholars in their areas of analysis.
Students, scholars and general readers will find the volume offers a comprehensive overview of the historic 2016 presidential campaign.
Censored 2018 Oct 02 2020 "[Censored] should be affixed to the bulletin boards in every newsroom in America. And, perhaps, read aloud to
a few publishers and television executives."--RALPH NADER The annual yearbook from Project Censored features the year's most
underreported news stories, striving to unmask censorship, self-censorship, and propaganda in corporate-controlled media outlets.
Featuring the top 25 most underreported stories, as voted by scholars, journalists, and activists across the country and around the world, as
well as chapters exploring timely issues from the previous year with more in-depth analysis.
Restructuring Capitalism Jun 10 2021 The main theme of this book is that, within contemporary capitalist societies a materialist outlook
informed by science has triumphed creating the lack of a spiritual dimension to give meaning and purpose to the activities that are
necessary for a capitalist society to function effectively. Capitalist societies are in trouble and need to be restructured to provide for the
material needs of all the people who work within the system, not just the one percent, but because of the lack of a spiritual connection with
each other and with nature this is not likely to happen. It has been said that society and the organizations within treat one another as
objects to be manipulated in the interests of promoting economic growth and treat nature as an object to be exploited for the same
purpose. This way of treating each other, and nature, is consistent with the way a capitalist system has worked in the past and was
supposed to enable it to function efficiently to provide a fulfilling and enriched life for all its adherents through growth of the economy.
However, as capitalist societies have become dysfunctional they will need a different kind of orientation to continue in existence.
Restructuring Capitalism: Materialism and Spiritualism in Business argues that what is needed is a new sense of a spiritualization of the self
and its relation to others and to the establishment of a spiritual connection with nature in order for capitalism to be restructured to work for
everyone and for the society as a whole.
Big Data Analytics in Cybersecurity Jul 11 2021 Big data is presenting challenges to cybersecurity. For an example, the Internet of Things
(IoT) will reportedly soon generate a staggering 400 zettabytes (ZB) of data a year. Self-driving cars are predicted to churn out 4000 GB of
data per hour of driving. Big data analytics, as an emerging analytical technology, offers the capability to collect, store, process, and
visualize these vast amounts of data. Big Data Analytics in Cybersecurity examines security challenges surrounding big data and provides
actionable insights that can be used to improve the current practices of network operators and administrators. Applying big data analytics
in cybersecurity is critical. By exploiting data from the networks and computers, analysts can discover useful network information from
data. Decision makers can make more informative decisions by using this analysis, including what actions need to be performed, and
improvement recommendations to policies, guidelines, procedures, tools, and other aspects of the network processes. Bringing together
experts from academia, government laboratories, and industry, the book provides insight to both new and more experienced security
professionals, as well as data analytics professionals who have varying levels of cybersecurity expertise. It covers a wide range of topics in
cybersecurity, which include: Network forensics Threat analysis Vulnerability assessment Visualization Cyber training. In addition, emerging
security domains such as the IoT, cloud computing, fog computing, mobile computing, and cyber-social networks are examined. The book
first focuses on how big data analytics can be used in different aspects of cybersecurity including network forensics, root-cause analysis,
and security training. Next it discusses big data challenges and solutions in such emerging cybersecurity domains as fog computing, IoT,
and mobile app security. The book concludes by presenting the tools and datasets for future cybersecurity research.
Leading the Campaign Feb 18 2022 Leading the Campaign provides an overview of campaigns in higher education. It emphasizes the
leadership role of college and university presidents, but also provides important insights on the role of volunteers and fundraising
professionals. It provides lessons and examples that are relevant to all types of nonprofit organizations.
ETA's Terrorist Campaign Jul 23 2022 This book analyses the rise and decline of the Basque terrorist group Euskadi Ta Askatasuna (ETA,
Basque Homeland and Freedom). ETA declared a unilateral ceasefire in November 2011, bringing to a close a campaign of political violence
that started in the late 1960s. By the beginning of the twenty-first century, the overwhelming majority of secession supporters agreed that
an independent Basque homeland would be realised through ‘ballots’ and not ‘bullets’. Providing an inter-disciplinary overview of radical
Basque nationalism that pays special attention to the drivers for ETA’s decline, defeat and disbandment, this book includes chapters by
historians, political scientists and sociologists who offer three important theoretical and empirical contributions to the literature on
nationhood and security studies. Firstly the book re-assesses the military conflict that opposed ETA and the Spanish state, by paying special
attention to tactical and strategic considerations as well as the counter-terrorist policy itself. Secondly it provides an original interpretation
of the politics of fear which surrounded the process of victimization, as well as assessing the extent to which the issue of violence led to the
polarisation of citizens. Thirdly the authors examine the historical narratives and rituals that contributed to the production and reproduction
of identity binaries and memories of war. Arguing that the defeat of ETA must be contextualised within the strategic evolution of Basque
nationalism, the declining resonance of the radical message and the effectiveness of the Spanish counter-terrorist effort, this book is
essential reading for students and scholars working in the areas of European politics, nationalism and terrorism studies.
The Campaign Manager Mar 07 2021 Everything you need to know about Vote by Mail! Successful campaign manager and three-term mayor
of Ashland, Oregon, Catherine Shaw presents the must-have handbook for navigating local campaigns. This clear and concise handbook
gives political novices and veterans alike a detailed, soup-to-nuts plan for organizing, funding, publicizing, and winning local political
campaigns. Finding the right message and targeting the right voters are clearly explained through specific examples, anecdotes, and
illustrations. Shaw also provides in-depth information on assembling campaign teams and volunteers, canvassing, how to conduct a precinct
analysis, and how to campaign on a shoestring budget. The Campaign Manager is an encouraging, lucid presentation of how to win elections
at the local level.The sixth edition has been fully revised to include new and expanded coverage of contemporary campaign managementfrom digital ads and new social media tools to data-driven voter targeting tactics and vote by mail strategies.
Campaign Finance Aug 24 2022 In 2015, well over half of the money contributed to the presidential race came from roughly 350 families.
The 100 biggest donors gave as much as 2 million small donors combined. Can we still say we live in a democracy if a few hundred rich
families provide a disproportionate shares of campaign funds? Congress and the courts are divided on that question, with conservatives
saying yes and liberals saying no. The debate is about the most fundamental of political questions: how we define democracy and how we
want our democracy to work. The debate may ultimately be about political theory, but in practice it is conducted in terms of laws,
regulations, and court decisions about super PACs, 527s, 501(c)(4)s, dark money, small donors, public funding, corporate contributions, the
Federal Election Commission, and the IRS. Campaign Finance: What Everyone Needs to Know® explains those laws, regulations, and
Supreme Court decisions, from Buckley v. Valeo to Citizens United, asking how they fit into the larger discussion about how we want our
democracy to work.
Keeping the Republic Dec 24 2019 This refreshed and dynamic Eighth Edition of Keeping the Republic revitalizes the twin themes of power
and citizenship by adding to the imperative for students to navigate competing political narratives about who should get what, and how
they should get it. The exploding possibilities of the digital age make this task all the more urgent and complex. Christine Barbour and
Gerald Wright, the authors of this bestseller, continue to meet students where they are in order to give them a sophisticated understanding
of American politics and teach them the skills to think critically about it. The entire book has been refocused to look not just at power and
citizenship but at the role that control of information and its savvy consumption play in keeping the republic.
Reporting Elections May 29 2020 How elections are reported has important implications for the health of democracy and informed

citizenship. But, how informative are the news media during campaigns? What kind of logic do they follow? How well do they serve
citizens?e Based on original research as well as the most comprehensive assessment of election studies to date, Cushion and Thomas
examine how campaigns are reported in many advanced Western democracies. In doing so, they engage with debates about the
mediatization of politics, media systems, information environments, media ownership, regulation, political news, horserace journalism,
objectivity, impartiality, agenda-setting, and the relationship between media and democracy more generally. Focusing on the most recent
US and UK election campaigns, they consider how the logic of election coverage could be rethought in ways that better serve the democratic
needs of citizens. Above all, they argue that election reporting should be driven by a public logic, where the agenda of voters takes centre
stage in the campaign and the policies of respective political parties receive more airtime and independent scrutiny. The book is essential
reading for scholars and students in political communication and journalism studies, political science, media and communication studies.
The Internet and the 2020 Campaign Nov 15 2021 Drawing on original research conducted by leading experts, The Internet and the 2020
Campaign examines how candidates, campaigns and others used the Internet throughout the 2020 election.
White House Inc. Feb 24 2020 An in-depth investigation into Donald Trump’s business—and how he used America’s top job to service it.
White House, Inc. is a newsmaking exposé that details President Trump’s efforts to make money off of politics, taking us inside his exclusive
clubs, luxury hotels, overseas partnerships, commercial properties, and personal mansions. Alexander tracks hundreds of millions of dollars
flowing freely between big businesses and President Trump. He explains, in plain language, how Trump tried to translate power into profit,
from the 2016 campaign to the ramp-up to the 2020 campaign. Just because you turn the presidency into a business doesn’t necessarily
mean you turn it into a good business. After Trump won the White House, profits plunged at certain properties, like the Doral golf resort in
Miami. But the presidency also opened up new opportunities. Trump’s commercial and residential property portfolio morphed into a one-of-akind marketplace, through which anyone, anywhere, could pay the president of the United States. Hundreds of customers—including foreign
governments, big businesses, and individual investors—obliged. The president's disregard for norms sparked a trickle-down ethics crisis
with no precedent in modern American history. Trump appointed an inner circle of centimillionaires and billionaires—including Ivanka
Trump, Jared Kushner, Wilbur Ross, and Carl Icahn—who came with their own conflict-ridden portfolios. Following the president’s lead, they
trampled barriers meant to separate their financial holdings from their government roles. White House, Inc. is a page-turning, hair-raising
investigation into Trump and his team, who corrupted the U.S. presidency and managed to avoid accountability. Until now.
Studies of Communication in the 2016 Presidential Campaign Oct 14 2021 This edited collection explores a wide range of communication
elements and themes, representing a variety of topics and methodologies. It focuses broadly on the role and function of communication
within the context of the 2016 United States presidential election, with chapters devoted to topics including an overview of the election
from a communication perspective, the nominations, strategies of campaign visits, the impact of gender in the campaign, the impact of
WikiLeaks, front page election coverage, messaging and performance of third-party candidates, Trump’s campaign announcement address,
and Clinton’s concession speech. This is an eclectic collection that makes a significant contribution to current understandings of the various
roles of communication in the historic presidential election of 2016.
Texas Education Laws and Regulations 2003 Mar 27 2020
Pregnancy and Parenting Apr 08 2021 More than 900,000 teenage girls face pregnancies each year. Almost all of these pregnancies are
unplanned, leaving teen moms and dads unprepared for the emotional, physical, and psychological journey ahead of them. What most
parents find as a memorable and positive change in their lives, teens and their families often see as catastrophic and devastating. In
Pregnancy and Parenting: The Ultimate Teen Guide, Jessica Akin guides teens through the unique issues and struggles of a life-changing
event that can be overwhelming even for a fully mature adult. Once a teen decides what course to take—between parenting, adoption, or
abortion—she must deal with the consequences of her decision, often alone, but sometimes with the father-to-be and other family members.
Topics covered in this book include breaking the news choosing the next step dealing with judgments and criticism coping with loss coparenting finishing school life beyond the baby This book is filled with stories from teen mothers and fathers who faced their unplanned
pregnancy head on. Written without bias or judgement, Pregnancy and Parenting: The Ultimate Teen Guide emphasizes and encourages
teens to empower themselves with knowledge and make the best choices and decisions for their individual futures.
Political Campaign Communication Jan 17 2022 Political Campaign Communication, Ninth Edition uses a speech-communication perspective
to examine how elective politics contributes to our knowledge and understanding of the electoral process. This book explains how principles
and practices central to election campaigns affect America’s electoral history.
Understanding Statelessness Oct 22 2019 Understanding Statelessness offers a comprehensive, in-depth examination of statelessness. The
volume presents the theoretical, legal and political concept of statelessness through the work of leading critical thinkers in this area. They
offer a critique of the existing framework through detailed and theoretically-based scrutiny of challenging contexts of statelessness in the
real world and suggest ways forward. The volume is divided into three parts. The first, ‘Defining Statelessness’, features chapters exploring
conceptual issues in the definition of statelessness. The second, ‘Living Statelessness’, uses case studies of statelessness contexts from
States across global regions to explore the diversity of contemporary lived realities of statelessness and to interrogate standard theoretical
presentations. ‘Theorising Statelessness’, the final part, approaches the theorisation of statelessness from a variety of theoretical
perspectives, building upon the earlier sections. All the chapters come together to suggest a rethinking of how we approach statelessness.
They raise questions and seek answers with a view to contributing to the development of a theoretical approach which can support more
just policy development. Throughout the volume, readers are encouraged to connect theoretical concepts, real-world accounts and
challenging analyses. The result is a rich and cohesive volume which acts as both a state-of-the-art statement on statelessness research and
a call to action for future work in the field. It will be of great interest to graduates and scholars of political theory, human rights, law and
international development, as well as those looking for new approaches to thinking about statelessness.
The 2016 American Presidential Campaign and the News May 21 2022 This book examines issues such as fake news, media bias, visual
meme depictions of the candidates, and social media as news during the 2016 presidential campaign. The contributors offer insights into
how the campaign coverage affected the health of the American republic.
Intersections of Religion and Migration Dec 16 2021 This innovative volume introduces readers to a variety of disciplinary and
methodological approaches used to examine the intersections of religion and migration. A range of leading figures in this field consider the
roles of religion throughout various types of migration, including forced, voluntary, and economic. They discuss examples of migrations at
all levels, from local to global, and critically examine case studies from various regional contexts across the globe. The book grapples with
the linkages and feedback between religion and migration, exploring immigrant congregations, activism among and between religious
groups, and innovations in religious thought in light of migration experiences, among other themes. The contributors demonstrate that
religion is an important factor in migration studies and that attention to the intersection between religion and migration augments and
enriches our understandings of religion. Ultimately, this volume provides a crucial survey of a burgeoning cross-disciplinary, interreligious,
and global area of study.
Fundamentals of Public Communication Campaigns Dec 04 2020 The most comprehensive and up-to-date textbook on public communication
campaigns currently available Fundamentals of Public Communication Campaigns provides students and practitioners with the theoretical
and practical knowledge needed to create and implement effective messaging campaigns for an array of real-world scenarios. Assuming no
prior expertise in the subject, this easily accessible textbook clearly describes more than 700 essential concepts of public communication
campaigns. Numerous case studies illustrate real-world media campaigns, such as those promoting COVID–19 vaccinations and social
distancing, campaigns raising awareness of LGBTQ+ issues, entertainment and Hollywood celebrity campaigns, and social activist initiatives
including the #MeToo movement and Black Lives Matter (BLM). Opening with a thorough introduction to the fundamentals of public
communication campaigns, the text examines a wide array of different health communication campaigns, social justice and social change
campaigns, and counter-radicalization campaigns. Readers learn about the theoretical foundations of public communication campaigns, the

roles of persuasion and provocation, how people’s attitudes can be changed through fear appeals, the use of ethnographic research in
designing campaigns, the ethical principles of public communication campaigns, the potential negative effects of public messaging, and
much more. Describes each of the 10 steps of public communication campaigns, from defining the topic and setting objectives to developing
optimal message content and updating the campaign with timely and relevant information Covers public communication campaigns from the
United States as well as 25 other countries, including Australia, Brazil, Canada, China, Egypt, India, Israel, Singapore, South Korea, and the
United Kingdom Offers a template for creating or adapting messages for advertising, public relations, health, safety, entertainment, social
justice, animal rights, and many other scenarios Incorporates key theories such as the Diffusion of Innovations (DoI) theory, social judgment
theory (SJT), the Health Belief Model (HBM), social cognitive theory (SCT), and self–determination theory (SDT) Includes in-depth case
studies of communication campaigns of Islamophobia, antisemitism, white supremacism, and violent extremism. Fundamentals of Public
Communication Campaigns is the perfect textbook for undergraduate students across the social sciences and the humanities, and a valuable
resource for general readers with interest in the subject.
Trumponomics Jun 17 2019 Donald Trump promised the American people a transformative change in economic policy after eight years of
stagnation under Obama. But he didn’t adopt a conventional left or right economic agenda. His is a new economic populism that combines
some conventional Republican ideas–tax cuts, deregulation, more power to the states–with more traditional Democratic issues such as trade
protectionism and infrastructure spending. It also mixes in important populist issues such as immigration reform, pressuring the Europeans
to pay for more of their own defense, and keeping America first. In Trumponomics, conservative economists Stephen Moore and Arthur B.
Laffer offer a well-informed defense of the president's approach to trade, taxes, employment, infrastructure, and other economic policies.
Moore and Laffer worked as senior economic advisors to Donald Trump in 2016. They traveled with him, frequently met with his political and
economic teams, worked on his speeches, and represented him as surrogates. They are currently members of the Trump Advisory Council
and still meet with him regularly. In Trumponomics, they offer an insider’s view on how Trump operates in public and behind closed doors,
his priorities and passions, and his greatest attributes and liabilities. Trump is betting his presidency that he can create an economic revival
in America’s industrial heartland. Can he really bring jobs back to the rust belt? Can he cut taxes and bring the debt down? Above all, does
he have the personal discipline, the vision, the right team, and the right strategy to pull off his ambitious economic goals? Moore and Laffer
believe that he can pull it off and that Trumponomics will usher in a new era of prosperity for all Americans.
Campaign for President Oct 26 2022 In this book, a distinguished group of presidential campaign staff, journalists, and political observers
take us inside the 2016 race for the Republican and Democratic nominations and general election, guiding us through each candidate's
campaign from the time each candidate announced his or her intention to seek the presidency through the primaries, conventions, and up to
election day. Meeting under the auspices of the Harvard University’s Institute of Politics, the candid discussion allows us to learn about the
motivations of each candidate, strategies they deployed, and lessons they learned. In addition, representatives from the major SUPERPACS
share their strategies and evaluate their impact in an election characterized by unprecedented campaign spending. Campaign for President:
The Managers Look at 2016 is essential reading for anyone interested in the inner workings of national political campaigns.
2016: the Campaign Chronicles Sep 25 2022 The 2016 campaign ended with Donald J. Trump as president-elect of the United States,
astounding just about everyone. More than two dozen candidates had vied for the two parties’ nominations, leaving Trump and former
Secretary of State Hillary Clinton. Her flaws standing in rough proportion to her strengths, Clinton had been the presumed Democratic
nominee, though Bernie Sanders had nearly upended her run. In contrast, Trump’s capturing the Republican nomination seemed
preposterous before and after the fact. The campaign overall was far more than the result. It was a long, tumultuous, outrageous frolic of
American politics. The Campaign Chronicles was written contemporaneously with events as they happened so as to capture the sense of
each amazing if horrific moment. Even weeks after the election, the country remained stunned by the outcome, which as we learned foretold
of a presidency unlike any before it. But, before the presidency, there was a campaign, about which many histories will be written. But
before the histories must come the chronicling, history stripped of faded memories and coherent perspective. Herewith, such a chronicling
written from a determinedly neutral posture, presenting the good with the bad for all concerned.
You Shook Me All Campaign Long Mar 19 2022 Music has long played a role in American presidential campaigns as a mode of both
expressing candidates’ messages and criticizing the opposition. The relevance of music in the 2016 campaign for the White House took
various forms in a range of American media: a significant amount of popular music was used by campaigns, many artist endorsements were
sought by candidates, ever changing songs were employed at rallies, instances of musicians threatening legal action against candidates
burgeoned, and artists and others increasingly used music as a form of political protest before and after Election Day. The 2016 campaign
was a game changer, similar to the development of music in the 1840 campaign, when “Tippecanoe and Tyler Too” helped sing William
Harrison into the White House. The ten chapters in this collection place music use in 2016 in historical perspective before examining musical
messaging, strategy, and parody. The book ultimately explores causality: how do music and musicians affect presidential elections, and how
do politicians and campaigns affect music and musicians? The authors explain this interaction from various perspectives, with
methodological approaches from several fields, including political science, legal studies, musicology, cultural studies, rhetorical studies, and
communications and journalism. These chapters will help the reader understand music in the 2016 election to realize how music will be
relevant in 2020 and beyond.
Rise Sep 20 2019 "YOU NEVER REALLY OWN FREEDOM, YOU ONLY PRESERVE IT FOR THE NEXT GENERATION." From New York Times bestselling author Brigitte Gabriel This book is critical to your family and your personal freedom. Will you sit back and watch the greatest
country our world has ever known slowly fade away? Or will you rise?
Black Elephants in the Room May 09 2021 What do you think of when you hear about an African American Republican? Are they heroes
fighting against the expectation that all blacks must vote democratic? Are they Uncle Toms or sellouts, serving as traitors to their race?
What is it really like to be a black person in the Republican Party? Ê Black Elephants in the Room considers how race structures the political
behavior of African American Republicans and discusses the dynamic relationship between race and political behavior in the purported
Òpost-racialÓ context of US politics. Drawing on vivid first-person accounts, the book sheds light on the different ways black identity
structures African Americans' membership in the Republican Party. Moving past rhetoric and politics, we begin to see the everyday people
working to reconcile their commitment to black identity with their belief in Republican principles. And at the end, we learn the importance of
understanding both the meanings African Americans attach to racial identity and the political contexts in which those meanings are
developed and expressed.
Campaigns and Elections American Style Jan 05 2021 Following one of the most contentious and surprising elections in US history, the new
edition of this classic text demonstrates unequivocally: Campaigns matter. With new and revised chapters throughout, Campaigns and
Elections American Style provides a real education in contemporary campaign politics. In the fifth edition, academics and campaign
professionals explain how Trump won the presidency, comparing his sometimes novel tactics with tried and true strategies including how
campaign themes and strategies are developed and communicated, the changes in campaign tactics as a result of changing technology, new
techniques to target and mobilize voters, the evolving landscape of campaign finance and election laws, and the increasing diversity of the
role of media in elections. Offering a unique and careful mix of Democrat and Republican, academic and practitioner, and male and female
campaign perspectives, this volume scrutinizes national and local-level campaigns with a special focus on the 2016 presidential and
congressional elections and what those elections might tell us about 2018 and 2020. Students, citizens, candidates, and campaign managers
will learn not only how to win elections but also why it is imperative to do so in an ethical way. Perfect for a variety of courses in American
government, this book is essential reading for political junkies of any stripe and serious students of campaigns and elections. Highlights of
the Fifth Edition Covers the 2016 elections with an eye to 2018 and 2020. Explains how Trump won the presidency, the changes in campaign
tactics as a result of changing technology, new techniques to target and mobilize voters, the evolving landscape of campaign finance and
election laws, and the increasing diversity of the role of media. Includes a new part structure and the addition of part introductions to help

students contextualize the major issues and trends in campaigns and elections.
The Making of the President 2016 Feb 06 2021 In the tradition of Theodore White’s landmark books, the definitive look at how Donald J.
Trump shocked the world to become president From Roger Stone, a New York Times bestselling author, longtime political adviser and friend
to Donald Trump, and consummate Republican strategist, comes the first in-depth examination of how Trump’s campaign tapped into the
national mood to deliver a stunning victory that almost no one saw coming. In the early hours of November 9, 2016, one of the most
contentious, polarizing, and vicious presidential races came to an abrupt and unexpected end when heavily favored presidential hopeful
Hillary Clinton called Donald J. Trump to concede, shocking a nation that had, only hours before, given little credence to his chances. Donald
Trump pulled the greatest upset in American political history despite a torrent of invective and dismissal of the mainstream media. Stone, a
long time Trump retainer and confidant, gives us the inside story of how Donald Trump almost single-handedly harnessed discontent among
“Forgotten Americans” despite running a guerrilla-style grass roots campaign to compete with the smooth running and free-spending
Clinton political machine. From the start, Trump’s campaign was unlike any seen on the national stage—combative, maverick, and fearless.
Trump’s nomination was the hostile takeover of the Republican party and a resounding repudiation of the failed leadership of both parties
whose policies have brought America to the brink of financial collapse as well as endangering our national security. Here Stone outlines how
Donald Trump skillfully ran as the anti-Open Borders candidate as well as a supporter of American sovereignty, and how he used the
Globalist trade deals like NAFTA to win over three of ten Bernie Sanders supporters. The veteran adviser to Nixon, Reagan, and Trump
charts the rise of the alt-conservative media and the end of the mainstream media monopoly on voter impacting information dissemination.
This is an insider’s view that includes studying opposition research into Bill, Hillary, and Chelsea Clinton’s crimes, and the struggle by the
Republican establishment to stop Trump and how they underestimated him. Stone chronicles Trump’s triumph in three debates where he
skillfully lowered expectation levels but skewered Mrs. Clinton for the corruption of the Clinton Foundation, her mishandling of government
email, and her incompetence as Secretary of State. Stone gives us the inside word on Julian Assange, Wikileaks, Clinton campaign chief John
Podesta, Huma Abedin, Anthony Weiner, Carlos Danger, Doug Band, Jeffery Epstein, and the efforts to hide the former first lady’s infirmities
and health problems. Stone dissects the phony narrative that Trump was in cahoots with Russian strongman Vladimir Putin or that the emails released by Wikileaks came from the Russians. The Making of the President 2016 reveals how Trump brilliantly picked at Hillary
Clinton’s weaknesses, particularly her reputation as a crooked insider, and ignited the passions of out-of-work white men and women from
the rust belt and beyond, at a time when millions of Americans desperately wanted change. Stone also reveals how and why the mainstream
media got it wrong, including how the polls were loaded and completely misunderstood who would vote. Stone's analysis is akin to Theodore
H. White’s seminal book The Making of the President 1960. It is both a sweeping analysis of the trends that elected Trump as well as the war
stories of a hard-bitten political survivor who Donald Trump called “one tough cookie."

avon-campaign-9-2015-product-guide

Powered by TCPDF (www.tcpdf.org)

Bookmark File asset.winnetnews.com on November 27, 2022 Pdf For
Free

